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President and Creation Director

Colourful entrepreneur with many hidden
talents

Instructor and Event Conference Expert

L U L U ,  I T ’ S . . .

Mirella Di Blasio, 
Founder
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International logistics and production

L U L U ,  I T ’ S  A L S O . . .  

20 years of expertise

TWO ANTENNA,
MONTREAL AND NICE

Two teams, one heart
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"On two continents..."

"With European and American roots, our founder has always surrounded herself with a

delightful mix of employees from Quebec and France. It was therefore natural that this

diversity also be reflected in the choice of our locations. Discover Lulu, a Quebec-based

company subtly combining French elegance with Quebec creativity and good humor."
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Anne

Saragossi
A g e n c y  D i r e c t o r  N i c e

Herschelle Francesca 

Jourdan
E v e n t  P r o j e c t  M a n a g e r

Chayenne

Jimenez
E v e n t  C o o r d i n a t o r

Vanessa

Lemercier
P r o d u c t i o n  D i r e c t o r

Maxime 

Guermeur
O p e r a t i o n s  D i r e c t o r

Juliette

Dubreuil
E v e n t  C o o r d i n a t o r

Mona

Menassa
P r o d u c t i o n  D i r e c t o r

From in-person to virtual

Serving the DNA and client objectives

Producing memorable experiences
Guests are talking about it!

Connected to technology

Excellence since 2003
With over 140,000 hours of flight time

Consistent creativity aligned with the brand

The Lulu Family
Event Planning

Impactful ideas to highlight partner engagement
Tailored sponsorship plan

Sarah 

Verdier
E v e n t  C o o r d i n a t o r

"T
H

E
 A

G
E

N
C

Y
 T

H
A

T
 N

E
V

E
R

 S
L

E
E

P
S

!"



Jérôme 

Mongeau
M a r k e t i n g  P r o j e c t  M a n a g e r

The Lulu family 
Communication
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Article writing, press releases, social media management

Notoriety and growth

Event Communication
Client-centric strategy

Multi-platforms

Brand Image

Accessibility and discoverability
SEO 

Pierre D. 

Martin
S e n i o r  A s s o c i a t e ,  F i n a n c e  a n d  O p e r a t i o n s
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Marie

Muzet
C o m m u n i c a t i o n  I n t e r n

Loan

Claquim
C o m m u n i c a t i o n  I n t e r n
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https://luluevenements.com/a-propos/
https://luluevenements.com/a-propos/


C A R I N G

F R A N C H I S E

I N T E G R I T Y

A U D A C I T Y

The values Lulu
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We know how to ask the right questions,
To align our ideas with your objectives.

More than just smoke and mirrors,
We possess a true gift of ubiquity by perfectly
combining strategy and creativity.

Our Vision
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C O N G R E S S E S  |

G A L A S  |

S E M I N A R S  |

F U N D R A I S I N G  |

 F E S T I V E  G A T H E R I N G S  |

P R O D U C T  L A U N C H E S  |

S T R E E T  M A R K E T I N G  |

V I R T U A L  E V E N T S  |

T E A M B U I L D I N G  |

Our services
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P R E S E N T I A L  |

H Y B R I D  |

V I R T U A L  |

Our Events...
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6 months of production

20 countries represented

2,300 in-person attendees 

+5,000 online viewers

78 partners

100 start-ups  

170 speakers 

150 smiles on the ground

Customer
SCALE AI
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http://www.luluevenements.com/Lulu_evenements_X_ALL_IN.mp4
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Customer
SFL DESJARDINS 
A congress for 800 financiers

Annual launch

24 hours of continuous events
(conferences, workshops, gala, and party)

Extraordinary scenography with an entrance
on stage through an oversized screen

Advanced audiovisual technique with
multimedia integration of various contents
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Customer
GENERAL CIVIL AVIATION AUTHORITY
Turnkey project in only 45 days of production

Transformation of the Palais des congrès in 72
hours

300 field staff and 35 employees worldwide

193 countries represented | 1,200 guests

Creation of the Dubai Museum of the Future in 7
weeks and handmade decor

Mapping and live flight

For this event
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https://www.luluevenements.com/wp-content/uploads/2023/06/Lulu%20evenements%20promo%20agence%20evenementielle.mp4
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Customer
L'ASSOCIATION DES FEMMES EN FINANCE DU QUÉBEC
GALA LES TALENTUEUSES
Unmissable finance industry awards ceremony

500 attendees

Comprehensive management since 2009

Production of video capsules for the laureates
(scriptwriting, interviews, and motion design)

Creation of engaging content

Different scenographies and concepts every year

Renowned hosts to inspire and engage guestsG
A

L
A

S

https://luluevenements.com/evenements/association-des-femmes-en-finance-du-quebec/
https://luluevenements.com/evenements/association-des-femmes-en-finance-du-quebec/
https://luluevenements.com/evenements/association-des-femmes-en-finance-du-quebec/
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500 attendees from around the world

Full logistics: transportation, accommodation,
registration

Utilization of a mobile application

24-hour concierge service during the event

Morning : Kick off sales

Afternoon : team building

Evening gala 

Customer
CORPORATE DAY
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Emphasis on authenticity, connection, and
human interaction

Impact of women's testimonies through their
broadcast via individual headphones

Creation of a partnership plan

Reimagined networking activities to facilitate
'organized' exchanges (panels and speed
dating)

Reinventing the gala/fundraising formula

One gala hall and two adjacent rooms for
activities

Customer 
FONDATION Y DES FEMMES
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Customer
AIR TRANSAT | The Flight of Santa Claus

Six editions with Transat for the Children's Wish
Foundation

Children with illness and their families are
invited to find Santa Claus at the North Pole

3 simultaneous events in 3 different cities
(Montreal, Toronto, and Vancouver)

Various fun activities to entertain children at the
boarding gate
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Customer

 
JURIPOP 

Charity banquet

Original ideation and integration of
sponsors

Transposing Juripop's values

Equity through shared dishes

Accessibility promoted by the proximity to
speakers on 4 stages instead of one
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Customer
SCLÉROSE EN PLAQUES POUR TOQUÉ

Fundraising: Turnkey project

Under a "neon" theme, words representing
SP: Action, Impact, and Audacity find their
place

Testimonial activation during the cocktail
hour through videos and headphones

Central main stage to encourage closeness

"Modern" staging; goodbye to white
tablecloths
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Customer
MINERAI DE FER QUÉBEC
PHASE II LAUNCH
Complete transformation of a
warehouse in an active iron mine in the
far north of Quebec

Stage set up on a 32.8-foot-high dump
truck

Chartering of aircraft for the logistics of
guest and press travel

Live broadcast of a blasting
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https://luluevenements.com/evenements/minerai-de-fer-du-quebec/
https://luluevenements.com/evenements/minerai-de-fer-du-quebec/


F
E

S
T

IV
E

 G
A

T
H

E
R

IN
G

S



Customer
LES FILMS SÉVILLE 
Organizing the New Year's wishes
ceremony for over 10 years

Reinvented Christmas, with a 10-foot-long
Yule log and Christmas trees transformed
into evening gowns

Surprising every year

A new venue to be discovered by guests
at each edition

A musical artist who has made an impact
during the year, for a surprise
performance awaited by all
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Booth at the trade show Expériences
les Affaires

Custom-made, with a futuristic and
purple-tinted look

The objective: breaking the norms

Demonstrating Lulu's strength:
useful creativity

Customer
Lulu Événements
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The client's objective: to make the
various products the heroes of the
evening

Doors turned into tables

Moldings became centerpieces

Hinges used as place card holders

Rosettes transformed into serving
trays

Customer
MÉTRIE

http://www.luluevenements.com/Lulu_evenements_X_ALL_IN.mp4
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Customer

Virtual product launch

Event production at Lulu Studio

Clarins brand ambassador: Laurent
Duvernay-Tardif

Production of video capsules

Customized event

CLARINS
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Customer

Magazine unveiling

Total immersion with full-text
printing on the floor

Magazine cover presentation on a
50-foot-high screen

MAGAZINE VÉRO 
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Customer
SOPEXA | VINS DE PROVENCE

Custom booth creation

Activation during the Francofolies de
Montréal festival

An immersion in Provence for a rosé
break

Turnkey ideation and management
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Customer
ADDENDA CAPITAL
Complete conceptualization of the customer
experience, from creation to personalized
meal and gift delivery

Private culinary demonstration by David
McMillan from Joe Beef restaurant

Use of an interactive platform enabling
organized networking among guests

A creative event designed to impress,
especially through a VIP experience

75 participants via a Quebec-based
platform
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Customer
FIERA CAPITAL
Live broadcast

Speech delivery through Vmix 

1 master of ceremonie

12 live speakers 

2 studios 

650 participants worldwide 

1 general stage manager 

15 crew members in control room
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A creative event designed to engage an audience
during a pandemic, akin to a Netflix production

Customer
GRAND MANUFACTURIER

3/4 of the event pre-recorded in the form of video
capsules

100% virtual event with nationwide broadcast

Ideation and turnkey management

The strategic plans of the various departments of the
company themed after Marketing, Suits, Queen's
Gambit (to determine future strategies), etc
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Customer 
PRESTILUX

Organization of the annual gathering of
sales and marketing teams

Reinterpretation of Netflix codes for the
event

Creation of 6 movie sets for the
production of 6 short films by Prestilux
employees

Award ceremony inspired by the Oscars
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Wine and food pairing

A tour of 4 contemporary art galleries

Cultural epicurean team-building
activity

This workshop fostered collaboration,
communication, and idea sharing in a
relaxed and stimulating environment

Customer
GARDA WORLD
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Recognition and recommendation

Winning Agency in the Category

"Best Corporate Event $350,000+"
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Certificats de reconnaissance
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Our mascot, distributor of happiness!
In some cultures, the rabbit is a symbol of abundance and hard work. In
Lulu's culture, it's the same story! It's a bit of our lucky charm, bringing

with it that touch of madness we love so much, and it gladly earns a well-
deserved goodwill!

© Jo Ham 

Who is Lulu?
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CONTACT US

LULU | Montreal LULU | Nice
info@luluevenements.com

+1 514 272 1442

europe@luluevenements.com

+33 610723333
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Lulu événements

 

Event Portfolio
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